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General outlines

« Carried out in December 2018 and April 2019

« Conducted by Glion Institute of Higher Education (CH) final year
students

+ Online survey platform (SurveyHero)

« Number of respondents ~1800

- Distribution via national floorball federation channels and IFF
digital channels

« |FF, Finland, Germany, Norway, Poland, Sweden, Switzerland,
Czech Republic
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Gender

Number of responses: 1677

Other: 7x chosen (0.42%)

Female: 441x chosen (26.30%)

Male: 1229x chosen (73.29%)
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Age range analysis

e Almost 60% of the respondents are under 30

e The core target group similar as in IFF social media channel
demographics (13-35)

e The result constitutes that there is also good purchase power (28-
55) in the floorball community (see Employment status)

e Gender split resembles that of IFF SoMe channels
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Relationship to floorball

(multiple choice)
Number of responses: 1837

tam s o N 70
famapr i-p I 317
1m an amateur/recreational player [ 0 12
Iam partof the staff [N 187
lam a coach [ 319
1just play for fun | 341
Ifollow my kid/family/fried [ RN +::

None |6
other  [INNNEGEGEGEN 192
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Employment status

Number of responses: 1663

Employed for salary

Self-employed

Out of work and looking for work

Out of work but not currently looking for w...
Ahomemake

Astudent

Military

Retired

Unable to work

Other
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Floorball as a sport

How strongly do you associate the following adjectives to floorball as a sport? (1-5)

Most descriptive:

Fast (4,8)

Energetic (4,57)
Modern (4,3)

Least descriptive:

Prone to doping (1,9)
Traditional (2,84)
Masculine (3,13)
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Floorball as a sport

e Concurs the description that has been used (Fast. Exciting.
Spectacular.)

e Further displays results in our work for equality and anti-doping
e Can be used to target brands with similar associations
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What kind of companies would be a good fit to sponsors floorball? (1-5)

Number of responses: 1806

Worst Fit Bad Fit Neutral Good Fit Best Fit

Energy drinks and energy food

Fast food chain

Bio food

Mobile electronics

Household electronics

Video games

Online shopping website

Personal hyg iene

Petsupplies

Real estate agencies

Car brands

Travel agencies/airlines

School supplies

Luggage brand

Health technical device (activity band, hear..
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Business areas [ best fit for floorball

e Health tech (4,15)

e Online shopping website (3,82)
e Car brands (3,72)

¢ Mobile electronics (3,68)

o Travel agencies ( 3,52)
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Do you think that any of the following activities will
improve you in-game experiece? (multiple choice)

Number of responses: 1714

Fan of the day award 347

Opportunity to send pictures and message -
To be displayed on big screen

466

“Kiss-cam” 296

Interview fans before, during and at the end
of the game

455

Half-Time contest 1052
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Which of the following is most useful for you to follow floorball?

(multiple choice)

Number of responses: 1809

Other: 124x chosen (2.34%)

Ido notfollowfloorball: 13x chosen (0.25%) Facebook: 1095x chosen (20.64%)

Iwatch games onlyat the stadium:

548x chosen((m.me)
Newspaper (digital): 313x chosen (5.90%) .

Newspaper (print): 152x chosen (2.87%)._
~ Twitter: 206x chosen (3.88%)

Floorball Today: 406x chosen (7.65%) Snapchat: 76x chosen (1.43%)

Floorball.sport: 311x chosen (5.86%)

Instagram: 961x chosen (18.11%)

YouTube: 1100x chosen (20.74%)
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Floorball consumption channels

e Investment in internet and social media channels is justifiable
e Proves the results of investments in SoMe

e Digital activations a development area
o Player of the Match voting (omni-channel)
¢ On venue: decibel-meter, kiss-cam, social media wall, etc. (in-game experience)
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What of the following do you think you will do within one

Number of responses: 1659

Change Car

Change Phone

Change Internet provider
Begin Studies

Buying a pet

Change Apartment

Atrip abroad

Renovating

Refurnishing

Make a floorball trip

Buy a new video game console
Switch to a healthier lifestyle

Other
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How many times do you travel abroad for leisure?

Number of responses: 1699

8-10: 21x chosen (1.24%)

5.7: 75x chosen (4.41%)

2-4:706x chosen (41.55%) —
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What purchase do you often use the internet for?

Number of responses: 1648
Other: 64x chosen (3.88%)

-~ Online clothes and shopping:
592x chosen (35.92%)

General Shopping (Ex. Amazon):
473x chosen (28.70%)

Booking Flights: 230x chosen (13.96%) \
~ Booking Accommodation (Trivago,

Food Shopping: 41x chosen (2.49%) Momondo...): 248x chosen (15.05%)
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What fitness activities do you enjoy practising?
(multiple choice)
Number of responses: 1324
Crossfit -
Cycling /Spinning _ 345
Yoga -nn
oer [ 20
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What outdoor activities do you enjoy practising?
(multiple choice)
Number of responses: 1411

Horse riding -44
waiing | ¢
Canoeing / Kayaking -n
cyeing | 77
Fishing /Hunting | NN 157

colfing [ 107
oer - I 155
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Fitness [/ outdoor activities

e Active target group
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