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Values of our Championships

Equality

Sense of 
community

Joy and 
passion 

from
floorball
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Our objectives:

To build A JOURNEY from here to the Championships and beyond, which

means a lot more than just one event in December 2015. One of the journey’s

highlights will be the full Arena on the Final Day.

How to achieve it: 

• Tailor made travel packages for companies, clubs, fans, families

• Magical Together –theme throughout the journey, to create an 

unique spirit that unites

• Use of Social Media’s dynamic way of communication

• Mini-World Championships for women and girls as well as partners

• Sponsor and Parnter networking

How to achieve it: 

• Cooperation with clubs to organize Diamond Events for girls playing 

floorball as well as introducing the sport to schools during 2014 / 2015

• Engaging more women in floorball by inviting them to be a coach, 

volunteering for a club or just for the Championships and offering them the

education / seminar

• Launching a Respect – programme in order to express our appreciation of 

long term dedication to floorball

Continuous development to strengthen the image of 

floorball and to increase the amount of girls and women playing this sport. 

Bonus task: How to implement the environmental aspect and 

protection at major events. Greening Events
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Powerful cooperation with the city of 

Tampere

How to achieve it:  

• Visibility of the Championship in the city of Tampere throughout

the year

• Creating new models to increase the sport movement in 

cooperation with schools and other stakeholders

• Being part in the campaing against social exclusion

• Top conditions and recognition for top 

athletes

How to achieve it:

• We ensure that the championships environment is supporting the

top athletes requirements

• The introduction of the national team players will be brought to 

the grassroots level and supporters at events, meeting school

classes etc.

• We want to organize a remarkable Event in Finnish Sport through

the amount of spectators as well as the content of the Event. 

Bonus task: To present on national and international level finnish studies and 

knowledge concerning the health of athletes, such as injury prevention by Kati 

Pasanen.



31.10.2014

4

Areenas: 

Hakametsä Hall Tampereen Areena

Keltinkatu 2, 33530 Tampere Jäähallinraitti 3, 33540 Tampere

Capacity: approx. 7.000 Capacity: approx. 2.000

Organisational Structure
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Secretary
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Mayor
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General Secretary

Jeannette Good

Competition Manager Ari Vehniäinen

Tampere City Pekka P. Paavola / Perttu Pesä

Hakametsä Arena Esa Koivisto and Jari Luukkanen
Tampere Arena Pasi Peltola

Sales and Marketing

JP Lehtonen / Kaarina Salomaa

Logistics

Media and Communication Juhani Henriksson

Adjacent programmes Arja Kilpeläinen 

Tournament Coordinator

Teresa Turhanen

Local Organizing Committee

(provisional)
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Planning Schedule 2014 – 2015 (draft)

Nov – Dec 15

- Finalizing schedules and  
delegation lists

- WFC2015, TAMPERE 

Nov – Dec 14

- 1. Council / LOC meetings

- Patron / ambassadors invited

- 1. Site Visit at venue

- Event Web Site open 

- Accommodation confirmed

Jan – Feb 15

- Volunteers recruiting to start

- Site Visit IFF and LOC

- Proposal for final draw

- Accreditation/Security concept
confirmed

Mar – Apr 15

- Official Draw – in Finland

- Match schedule confirmed

- Technical Exceptions to be
approved by IFF

- Start of ticket sale

Jun – Aug 15

- Promotional events such as 

Gymnaestrada, Street Floorball
Final

- Final version of budget to IFF

Sep – Oct 15

- Volunteers education event

- Test event at Hakametsä

- Site Visit to finalize all details

Throughout the year:

- Promotion of WFC 2015 

- Sponsor sales

- MAGICAL TOGETHER 
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